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SUBJECT:  Social Media Policy for Elected and Appointed Officials 
 
1. Purpose and Application:   

The City of Huntington Beach regards social media as a useful tool to communicate and engage 
with its citizens.  The purpose of this policy is to establish a formal process for the use of social 
media by individual elected and appointed City officials. 
 
 

2. Authority:   
Charter of the City of Huntington Beach, Section 401. 
 
 

3. Definitions: 
 

3.1 Elected Official:  Any individual elected to serve the City through a vote of Huntington 
Beach residents, including the Mayor, City Council Members, the City Attorney, the City 
Clerk, and the City Treasurer. 
 

3.2 Appointed Official: Any City representative appointed by the City Council, including but not 
limited to the City Manager, City Commissioners, City Board Members, City Task Force 
Members, or any other individual appointed to serve in any official capacity for the City by 
the City Council. 

 
3.3 Social Media: Internet-enabled applications and web sites that are used to share 

information and enables users to provide feedback.   
 

3.4 Third Party System:  Any social media platform maintained by another entity.  This 
includes but is not limited to Twitter, Facebook, Instagram, Next Door, Tik Tok, WordPress, 
and Google. 

 
3.5 Packingham v. North Carolina: The United States Supreme Court decision that prescribed 

social media platforms as “the modern public square,” and that such social media 
platforms afford users with the opportunity to “petition their elected representatives and 
otherwise engage with them in a direct manner.” 
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3.6 Official Social Media Account:  Any social media account owned by any Elected Official or 

Appointed Official that is used to promote, discuss, carry out, or reference City related 
business and / or activities.  Any such Official Social Media Account is considered to be a 
public forum, subject to First Amendment requirements.  Further, content posted on Official 
Social Media Accounts are considered to be a public record subject to the provisions of the 
California Public Records Act. 

 
3.7 Public Record:  Content posted onto an Official Social Media account is considered to be 

an official City public record. 
 

3.8 Code of Ethics:  A pledge adopted by the City Council on November 21, 2016, that 
establishes a standard of ethical behavior to which the City’s elected and appointed 
officials aspire to abide by. 
 
 

4. Policy: 
 

4.1 Per “Packingham v. North Carolina,” and subsequent court decisions, any Elected or 
Appointed Official who utilizes a social media account to promote, discuss, carry out, or 
reference City related business and / or activities shall have created an Official Social 
Media Account, which is considered to be a public forum where Elected and Appointed 
Officials must abide by First Amendment requirements. 

 
4.2 To that end, content posted by Elected or Appointed Official to any Official Social Media 

Account is subject to the following provisions: 
 

4.2.1 Elected and Appointed Officials are prohibited from blocking anyone attempting to 
access the Official Social Media Account because of an individual’s viewpoints or 
perspectives. 
 

4.2.2 Elected and Appointed Officials are prohibited from deleting any comments on 
the Official Social Media Account because of an individual’s viewpoints or 
perspectives. 

 
4.2.3 Such content is considered to be an official public record, subject to the 

provisions of the California Public Records Act.   
 

4.2.4 Any content posted is subject to State and local record retention regulations, and 
the owner of the Official Social Media Account shall retain all posts and 
comments for the length of time as required by State and local regulations. 

 
4.2.5 All provisions related to the Ralph M. Brown Act apply to Official Social Media 

Accounts. 
 

4.3 Deviations from Section 4.2 of this Policy, as it relates to content which can be removed 
from an Official Social Media Account, are allowable in the following instances: 

 
4.3.1.1 Comments not related to the topic being discussed in a post. 

 
4.3.1.2 Profane language. 
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4.3.1.3 Discriminatory comments. 

 
4.3.1.4 Solicitations of commerce. 

 
4.3.1.5 Sexual content, or links to sexual content. 

 
4.3.1.6 Encouragement of illegal activity. 

 
4.3.1.7 Information that could compromise the safety or security of the public. 

 
4.3.1.8 Content that violates a legal ownership of any party. 

 
4.4 Content posted on the Official Social Media Account of any Elected or Appointed Official 

should be made in compliance with the City of Huntington Beach Code of Ethics (Exhibit 
A). 
 

4.5 It is the Elected and Appointed Official’s responsibility to ensure compliance with this 
policy.   

 
 
 
 
 
 
 
 
_________________________________ 
Travis Hopkins, Assistant City Manager 
 
         _____________________________ 
         Michael Gates, City Attorney 
         Approved As to Form 
 
 
_________________________________ 
Oliver Chi, City Manager 
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EXHIBIT A 
City of Huntington Beach 

Code of Ethics 

 


