Attachment #1 - 9/16/2019




Staff & VHB Task
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At the November 6, 2017 City Council
Meeting Mayor Pro Tem Posey &

Councilmember Brenden requested that
City Staff and VHB:

Collect credit card data

* Conduct high level fiscal impact
financial analysis




Report Overview

Direct Impact to Business Community
* Credit Card Reporting

* Restaurants Data

* Apparel Data

* Lodging Data

City Financial Impact

| Digital Marketing & PR Highlights
« * Digital Marketing
* Media Coverage

| \ Community Sentiment |
1+ Business Community .




Financial Reporting

Estimated Share of All
U.S. Spending Transactions

@ Visa
® Mastercard
AMEX, Discover, Misc.

1 * Cash is approximately 15% additional to
~ the credit card spending.

5

\ * To determine financial impact other credit
«> cards and cash were extrapolated.
4
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' Economic Impact: Restaurants

WKND Prior Year vs. Airshow WKND

$2,147,786.89

$2,708,493.11

2015

2016

26% Increase

$2,741,090.05

$3,291,184.45

2016
20% Increase

City Receives 1%

** Source: VisaVue Report

2017
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$715,504.26 $857,959.68

ges
$678,757.49
. N $653,990.50
LRGSOy
‘ - .
HUNTINGTON SUREX :55‘::‘,“.

2016 2016 2017
5% Decrease 31% Increase

City Receives 1%
** Source: VisaVue Report 6




Economic Impact: Lodging

Key Factors in Lodging Revenue Growth 2015-2017

+ Growth of Hotel Revenues

$7.23 M
$6.90 M
$6.78 M
Oct. 2015 Oct. 2016 Sept. 2016 Sept.r ;;;
STR Hotel Revenues STR Hotel Revenues
+1.7% YOY + 20% YOY

il
** Source: Smith Travel Reports (2015 - 2017) 7




Economic Impact: Lodging

Key Factors in Lodging Revenue Growth 2015-2017

+ Growth of Short-term Vacation Rentals in Huntington Beach

6,129
5,146
2,617
‘ Oct. 2015 Oct. 2016 Sept. 2016 Sept. 2017
Booked Room Nights Booked Room Nights
+97% YOY +14% YOY

** Source: Air DNA Research Report (2015 - 2017) 8




Economic Impact: Lodging

Key Factors in Lodging Revenue Growth 2015-2017
+ Supply Up

® Pasea Hotel and Spa 250 added rooms in 2016.
®  SpringHill Suites by Marriott Huntington Beach added 127 rooms in 2017.
®* Hotel room supply up 16.8% overall 2015-2017.

+ Group (Meetings and Conventions) Demand Up
*  Group rooms booked up 4% to 54% (on average 21%) among large hotels and resorts.

® Airshow dates 2016 vs. same weekend in 2015, as well as Airshow dates in 2017 vs. same weekend in 2016

Airshow in Huntington Beach has positive overall growth in key spending categories.
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City Financial Impact

Airshow cost to City of
Huntington Beach

B ek, -Firc/EMS: $32,775
BE wy “Marine Safety: $62,636
é " W -Police: $65,837
%1 & *Beach Maintenance/Restrooms: $7,040
Q18 -Pubiic Works/Pier Plaza Electricity: $637
1’} _ | Expenses $168,925
: Parking Offset -$92,000
| Net Expense $76,925
AirSupport Payment to City  -$76,929
Net Expense to City SO
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Digital Marketing: VHB Website

SurfCityUSA.com is an established key digital resource for visitors and
residents to get important information regarding upcoming signature
events in Huntington Beach.

K H.untlngton Beach Know Before You Go: Breitling
Airshow content had over Huntington Beach Airshow
152,000 pageviews, the
most visited event page

on the website.

it g e s B 4

Here's the low-down on the high-action event:

r \

High demand for Huntington
Beach Airshow content!

\_ J




Positive Media Coverage

Huntington Beach Airshow Advertising Equivalency Value:
$1,505,116.78
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Positive Media Coverage

fLos Anaeles Times

Look - up in the sky! It's the Huntington Beach Air Show

LATEST LOCAL

THE ORANGE COUNTY

REGISTER

THINGS TO DO COAST MAGATINE

Visit Huntington Beach invites guests to watch HB Airshow in style
00000




Positive Media Coverage

OrangeCoast

MAGAZINE

Breitling Huntington Beach Airshow ﬂﬁ; '?,P‘ iy ist
s 3

September 30, 2017 - October 1. 2007

This free afternoon event features acronautical displays by the US.
Navy Blue Angels, RCAF S i the F-35A “Lightning™ I, a
Douglas C-47 from O.C's own Lyon Air Museum, and more.

Sept. 30 and Oct. | over the sand at Beach Boulevard und Pacific Coast
Highway
Huntinglon Beach,

Eyes to the Skias

FUNTING 108 B ACH ABFOW WOTE. SLIYS

Aerial Acrobatics in Surf
City, USA

(®) 15



The HB Air Show is one of the best things to
happen to Huntington Beach in decades.. it is so
good for our local economy, for our community
= 2d for the thousands of visitors!

% N —@MeM8 - Aaron Pai, Owner at HSS

B 3
S~ - T, a §
HUNTINGTON =

SURE - pg—.;”

Sl Duke's sales over the HB Airshow weekend were
as robust as during the US Open, we were up
20% in food sales in comparison.

N lr N | ifﬁ Q:' - Brett Barnes, Managing Partner at Duke’s
| 1 OFFICIAL T-SHIRTS &
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Corporate Hospitality

$ @_305//4/5 ORARROW

REPUBLIC SERVICES

SUZUKI

HOST HOTEL
@ LR N

iHeart Shorebreak

VISIT
Sth& ‘ HUNTINGTON [PACIFIC
PCH BEACH [HIDEAWAY |

SURF CITY USA

(<77, PDF PRINT
ATLSANTIC L) {” COMMUNICATIONS, INC.

TITLE SPONSOR

@@y - m SafeRacks C2P | oo

lllllll head garage storage Go Further socalforddealers.com
BREITLING e

IIIIIIIIIIIIIIIIIIIIIIIIIIII

SILVER WINGS DSC @7’4

SPONSORS

LYON=3>



2018 Huntington Beach Airshow

j
10,521 People are already following the 2018
Airshow Fan Page!
y,
Events See All
i (Fan Page)2018 Breitling Huntington * Interested

# : == Beach Air Show

& s Oct 20 - Oct 21 - Huntington Beach, California

"\ 7"! € ana poriana are interest el
0 D% mamsala 2ot o ok
V.04 peopie Lerestea
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